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     Question 4a 
 The data here was simple enough to read though many candidates were content to pick out 
three places and record their % of deprivation. Disappointingly, the idea of ‘need’ was not well 
developed and stereotypical reasons for this situation were suggested.  Few candidates used 
any knowledge of these places effectively – e.g. Northern cities - or commented on the data’s 
provenance – e.g. its date, and based on household deprivation only.  On some rarer occasions 
candidates decided that they were going to discuss how the areas could be rebranded based and 
completely disregarded on the fi gures shown.  This style of response, regrettably, had very little 
to do with the original question set. 
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Examiner Comments

A very clear response with excellent use of resource to suggest valid ideas 
linking togther both the deprivation data and the need to rebrand. Evidence of 
own knowledge and understanding of ideas, e.g. example of Cardiff. Response is 
also very well structured.



26

Geography 6GE02 01

     Question 4b 
 Many candidates did not really explore the idea of deprivation (i.e. economic, social and 
environmental) but simply referred to few jobs, poor transport. However the use of Cornwall as a 
rural case study allowed many to gain high marks, as it enabled them to show their knowledge of 
a range of problems there and go on to explain a number of schemes which have helped rebrand 
the region.  Not picking up on the RURAL aspect was a crucial error by some.  Other weaknesses 
included sweeping LDC generalisations and the need for development, along with made-up facts 
and fi gures for spurious rebranding locations. 
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Examiner Comments

A very well structured and clear response which shows a meaningful insight 
into the topic area.  Successfully discusses the idea that deprivation may lead 
to a need to rebrand and answer maintains focus throughout.

Examiner Tip

Perhaps use an additional locality as a case study to provide 
contrast, e.g. where rural rebranding has been less successful.
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   Question 4c 
 4c generates similar comments to 3c.  Whilst there were some excellent examples of well 
focused work at the top end, too many candidates were writing their answers merely as a case 
study with no reference to own (or group) fi eldwork and research.   The 15 mark questions on this 
paper are always going to be based on some aspect of fi eldwork and research – candidates need 
to be fully aware of this before the exam. 

Centres are reminded that 6GE02 tries to examine the whole of the fi eldwork and research 
process from the initial planning phases to reaching conclusions and evaluation.   Part of this 
paper is in effect a replacement for coursework.  Meaningful follow-up (which can be group-
work) to aspects of the fi eld visit is necessary. 
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Examiner Comments

This is generally a well produced answer with clear use of both own fi eldwork and 
research as well a discussion of fi ndings.  There is also good use of data.  Stratford 
is going to be diffi cult to assess the success since the event has not hapenned yet, 
but nonetheless there is plenty of evidence of schemes.

Examiner Tip

There needs to be more a bit more description of the research 
sources.  One obvious one is the output area data from 
National statistics.
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Grade Max. Mark A B C D E 

Raw Mark Boundaries 70 51 47 44 41 38

Uniform Mark Scale Boundaries 80 64 56 48 40 32
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